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Sprinklr vs. Hootsuite vs. Sprout Social: The
Social Media Management Verdict

Unvarnished Reviews Research

This report synthesizes data from 18,000+ verified user reviews and practitioner community posts collected from G2 (Hootsuite 4.3/5
from 6,667 reviews, Sprout Social 4.4/5 from 5,753 reviews), Capterra, TrustRadius, Reddit r/socialmedia and r/marketing, and
independent pricing analyses from NapoleonCat (February 2026), NueLInk (May 2026), Statusbrew, and CostBench. Pricing data
reflects vendor pricing pages and independent pricing analyses current as of June 2026.

TheVerdict Up Front

Sprinklr is the enterprise-grade unified customer experience platform, covering social media management, customer
service, market research, and Al-driven insights across 30+ digital channels. It is the most powerful and most
expensive platform in this comparison — custom-priced for large enterprises, significantly more complex to implement
and operate than Hootsuite or Sprout Social, and specifically designed for Fortune 500 organizations with dedicated
social operations teams. Independent analysis notes that Sprinklr customers pay more than twice as much as Hootsuite
customers. Its documented limitation is its defining characteristic: complexity. For organizations that don't need
Sprinklr's enterprise depth, the platform's learning curve and cost structure make it the wrong choice — and the right
choice for the very largest organizations is genuinely differentiated.

Hootsuite is the most recognized name in social media management, founded in 2008, and the platform that defined
the category. It is aso the platform that removed its free plan, raised its entry price to $99/month (from significantly
lower historical rates), and is now asking the question its own users have started asking: "ls Hootsuite past its prime?"
The per-seat pricing model means every additional team member adds another full subscription cost — a 3-person
agency on the Advanced plan pays $1,197/month. Advanced analytics, modern inbox management, data backfill, and
review management are all gated to Enterprise tier. The enterprise plan average cost is approximately $1,000/month
according to brands that have switched away.

Sprout Social is the premium social media management platform for mid-market and enterprise teams that need deep
analytics, social listening, and customer engagement in a modern, intuitive interface. It is also the most expensive
per-seat platform in this comparison at $199/seat/month on Standard, $299 on Professional, and $399 on Advanced —
all billed annually. A 3-person team on Standard pays $597/month. A 3-person team on Advanced pays $1,197/month.
Capterra's review analysis explicitly flags pricing as a recurring drawback, noting that "pricing is steep”" and essential
features sit behind paywalls. Sprout Social's Capterra value-for-money rating is 3.8/5 — the lowest in this comparison.

The honest 2026 framing: All three platforms have significant pricing complaints. Sprinklr is expensive and complex
for the enterprises it serves. Hootsuite removed its free plan, raised prices substantially, and gates critical features to
Enterprise. Sprout Social's per-seat pricing makes team expansion expensive and its value-for-money score is the
lowest of the three. For budget-conscious teams, Buffer ($6/month per channel), Zoho Socia ($10/month), and Later
($25/month) represent a category of alternatives that aren't covered in this enterprise comparison but are relevant for
small teams.



Recommendations. For Fortune 500 organizations with dedicated social operations teams that need unified
omnichannel customer experience management: Sprinklr. For mid-market to enterprise teams that need comprehensive
social management with strong analytics and are willing to pay the per-seat premium: Sprout Social. For teams that
need multi-account management at lower cost and broader integrations: Hootsuite, with explicit awareness of the
feature gating at Enterprisetier.

The Hootsuite Pricing Trajectory: What Changed and Why It Matters
Hootsuite's pricing history is the most documented pricing deterioration story in social media management software.
What changed:

* Free plan eliminated (previously supported up to 3 socia profiles, removed to drive paid conversion)
* Entry price: from $49/month (historical) to $99/month Professional (2026)
 Advanced plan: $399/month per user
* Enterprise: approximately $1,000/month average (per brands that have switched)
* Per-seat model: every additional user adds the full plan cost
What got gated to Enterprise:

 Advanced analytics
» Modern inbox for socia customer care
* Data backfill support
* Review management
» Customer support access
* Onboarding support
The per-seat compounding problem:

A 3-person agency on Advanced pays $1,197/month. A 5-person team at Enterprise minimum spends
$15,000-$16,000/year. The per-user model means social media teams cannot grow without disproportionate cost
increases. Statusbrew's analysis documents the experience: "If you need more than five users, you must pay per seat for
each additional user. Or you share login credentials and end up with a crippled experience."

The" past itsprime" question:

Independent analysis from multiple sources documents a consistent pattern: Hootsuite was the category pioneer and
remains relevant, but its pricing strategy has outpaced its feature innovation for mid-market buyers. Newer tools at a
fraction of the cost offer comparable core scheduling and basic analytics. Hootsuite's defensible differentiator is its
integration breadth (hundreds of integrations versus Sprout Social's fewer), enterprise analytics depth, and social
listening coverage (150+ million sources).

The Sprout Social Value-for-Money Problem

Sprout Social's Capterra value-for-money rating of 3.8/5 is the most important number in this report for
budget-conscious buyers. It reflects the consistent pattern in verified reviews: the platform is genuinely good —



intuitive, analytically deep, with strong customer support — but the price-to-value ratio is the category's most
documented frustration.

The per-seat pricing reality:

Plan Per Seat/Month =~ 3-Person Team 5-Person Team

Standard $199 $597/month $995/month

Professional = $299 $897/month $1,495/month

Advanced $399 $1,197/month $1,995/month

Enterprise Custom Custom Custom
What's gated:

* Sentiment analysisin Smart Inbox: Advanced tier ($399/seat)
* APl access: Advanced tier

 Helpdesk integrations: Advanced tier

» Competitor and paid insights. Professional tier minimum
 Unlimited social profiles: Professional tier minimum

A 3-person marketing team that needs competitor insights and unlimited profiles pays $897/month minimum. The same
team needing sentiment analysis pays $1,197/month. For agencies managing multiple client brands, each additional
seat at these rates makes Sprout Social one of the most expensive per-seat toolsin marketing technology.

Platform Ratings at a Glance

Platform G2 Capterra Value Primary Strength

Sprout Social = 4.4/5 (5,753 reviews) 3.8/5 Analytics depth, ease of use
Hootsuite 4.3/5 (6,667 reviews)  4.1/5 Integration breadth, multi-account
Sprinklr Strong enterprise Strong enterprise = Omnichannel depth, Fortune 500

Hootsuite's larger G2 review base (6,667 vs. 5,753) reflects its longer market presence and broader user base across
company sizes. Sprout Socia's higher G2 overall rating (4.4 vs. 4.3) but lower Capterra value-for-money rating (3.8 vs.
4.1) reflects the pattern: users love the product but resist the price.

Who Each Platform Is Actually Built For

Sprinklr is built for enterprises with dedicated social operations teams that need to manage customer interactions
across social media, digital advertising, email, messaging apps, and customer service channels in a single unified
platform. Its Al-driven workflows, omnichannel management, and deep customizability are specifically designed for
organizations where social mediais a significant business function with dedicated staff, not a marketing side activity.

Hootsuite is built for agencies and teams managing multiple social accounts across multiple clients or brands, where
the breadth of integrations, multi-account dashboard, and socia listening coverage matter more than per-seat cost
efficiency. Its integration library (hundreds of apps versus Sprout Socia's fewer) makes it the most customizable to



existing tool stacks.

Sprout Social is built for mid-market and enterprise marketing teams that want a modern, intuitive platform with deep
analytics and socia listening, where the quality of insights justifies the per-seat premium. Its Smart Inbox, G2
enterprise leader recognition (every quarter since 2018), and analytics depth are specifically valued by teams that use
social datato drive business decisions.

What Practitioners Actually Report

Sprinklr: What Works

Sprinklr's omnichannel depth is its defining advantage. The ability to manage socia media publishing, customer
service, social listening, digital advertising, and market research in a single platform eliminates the tool proliferation
that mid-market platforms create at enterprise scale. For Fortune 500 organizations managing customer interactions
across 30+ channels simultaneously, Sprinkir's unified data model and workflow automation are genuinely
differentiated.

Al-driven workflows specifically enable large socia operations teams to handle volume — routing customer inquiries,
generating insights, measuring KPIs, and personalizing responses — at a scale that Hootsuite and Sprout Social are not
architected for.

Sprinklr: What Doesn't Work

Complexity is the defining limitation. For organizations that don't need Sprinklr's depth, the platform's learning
curve, implementation timeline, and cost structure make it the wrong choice regardless of feature quality. Independent
analysis consistently identifies ease of use and learning curve as Sprinklr's primary disadvantages.

Cost is the secondary limitation. Sprinklr customers pay more than twice as much as Hootsuite customers per
independent analysis. The custom pricing model means organizations without dedicated procurement resources or
existing Sprinklr relationships may overpay significantly versus negotiated rates.

Hootsuite: What Works

Integration breadth is Hootsuite's most consistently validated advantage. With hundreds of integrations versus Sprout
Social's fewer, Hootsuite connects to more of the tools that marketing and social teams already use — HubSpot, Zapier,
Mailchimp, Google My Business, Monday.com, Wrike, and more.

Multi-client and multi-account management for agencies is specifically praised as a core strength. The ability to
manage multiple client brands from a single dashboard, with account-level permissions and reporting, makes Hootsuite
the preferred platform for agencies managing 10+ client accounts.

Social listening coverage across 150+ million sources is the broadest in this comparison and is specifically cited as a
competitive differentiator for brand monitoring use cases.

Hootsuite: What Doesn't Work

Price increases and free plan removal are the dominant practitioner complaints. Verified users document huge
price increases over the years, and the free plan removal is consistently cited as the moment many small teams moved
to Buffer or Later. The entry price at $99/month for a single user is significantly higher than comparable scheduling



tools.

Feature gating to Enterpriseisthe operational frustration. Advanced analytics, modern inbox, data backfill, review
management, customer support, and onboarding support are all Enterprise-only. The Professional and Advanced tiers at
$99-$399/month provide scheduling and basic analytics while withholding the features that differentiate enterprise
social management.

Dashboard complexity and slow performance are documented across G2 and Capterra reviews. Multiple reviewers
specifically note that the interface has become harder to navigate over time rather than simpler.

Sprout Social: What Works

The analytics module is Sprout Social's most consistently praised capability. G2 reviewers specifically note that
Sprout's analytics provide deep insights, clarity, and actionable data that drive strategic decisions. The reporting is
specifically described as more intuitive and more useful than Hootsuite's equivalent.

Customer support quality is specifically rated above Hootsuite: Sprout's G2 support score of 8.7 versus Hootsuite's 8.1
reflects a documented difference in support responsiveness and quality.

The intuitive interface is the most consistent ease-of-use advantage. Within an hour of signing up, most teams can
connect social accounts, schedule posts, and start monitoring engagement through the Smart Inbox — a faster
time-to-value than either Hootsuite or Sprinkir.

Sprout Social has been recognized as a G2 Enterprise Leader every quarter since 2018 — consistent validation over
eight years.

Sprout Social: What Doesn't Work

Pricing is the dominant complaint. Capterras analysis explicitly flags it: pricing is steep and essential features sit
behind paywalls. The 3.8/5 value-for-money score is the lowest in this comparison. For teams that can find comparable
analyticsin Hootsuite at lower per-seat cost, Sprout's pricing premium is difficult to justify.

Reliability issues appear in Capterra reviews: software glitches, slow loading, crashes, and channel disconnects are
documented as occasional stability concerns.

Reporting complexity at advanced levels: some users find analytics less intuitive when working with more complex
reports, particularly across multiple accounts or campaigns.

Pricing Reality (June 2026)
Sprinklr

Custom enterprise pricing only. No published list prices. Sprinklr customers pay more than twice as much as Hootsuite
customers per independent analysis. Contact Sprinklr account team for enterprise quotes. Designed for organizations
with 1,000+ employees and dedicated social operations resources.

Hootsuite
Plan Price Users Notes

Professional = $99/month 1 user 10 social accounts



Team $249/month 3 users 20 social accounts

Enterprise ~$1,000/month+ = 5+ users = Custom; all features unlocked

Per-seat reality: Each additional user beyond included seats costs additional full subscription price. 5-person team on
Advanced: approximately $1,995/month. Free plan: eliminated.

Sprout Social
Plan Price per Seat Key Feature Gate
Standard $199/seat/month = 5 profiles, basic analytics

Professional = $299/seat/month = Unlimited profiles, competitor insights
Advanced $399/seat/month = Sentiment analysis, API, helpdesk integrations

Enterprise Custom Tailored onboarding, premium support

Per -seat reality: 3-person Standard team: $597/month. 5-person Advanced team: $1,995/month.

The Decision Framewor k

Choose Sprinklr if:

* Your organization is alarge enterprise (1,000+ employees) with a dedicated social operations team

» Unified omnichannel management across social media, customer service, digital advertising, and market research is
the operational requirement

* Y ou have the implementation resources and budget for Sprinklr's custom enterprise pricing
» The complexity and learning curve are manageable given your dedicated social operations staff

* Y ou have obtained competitive quotes from Hootsuite Enterprise and Sprout Social Enterprise as negotiation
leverage

Choose Hootsuite if:

* You are an agency managing multiple client accounts where multi-account dashboard management and integration
breadth are priorities

» Social listening coverage across 150+ million sourcesis a core requirement
* Per-seat cost efficiency matters more than Sprout Social's analytics depth

* You have modeled the cost of feature gating — identify whether your requirements land on Professional/Advanced
or require Enterprise, and budget accordingly

* Y ou have obtained a competitive quote from Sprout Social to use as Hootsuite negotiation leverage

Choose Sprout Social if:
* Analytics depth, reporting quality, and data-driven social decision-making are the primary requirements
* Customer support responsivenessis an operational priority
* Your team is 1-5 people and the per-seat cost at Standard or Professional fits the budget



* You have explicitly compared the per-seat cost against Hootsuite's plans for your specific team size and feature
regquirements

* Your organization has used Sprout Socia's freetria to confirm that the analytics and Smart Inbox justify the
premium over Hootsuite

The pre-signing checklist for both Hootsuite and Sprout Social:

1. Identify every feature your team actually needs and verify which pricing tier they land on — do not assume
Professional or Standard tier includes everything

2. Model your cost at current team size and projected team size in 12 months — per-seat pricing compounds with
headcount

3. Obtain atrial and test the specific features your team will use daily — scheduling, analytics, inbox management, and
reporting
4. Get a competitive quote from the other platform before signing — both vendors negotiate on annual commitments

5. Ask specifically about annual price increase clauses before signing multi-year contracts

The Bottom Line

Social media management platforms have followed the same enterprise software pricing pattern documented across this
library: category pioneers raise prices, remove free tiers, gate critical features to higher tiers, and face pressure from
newer alternatives that offer comparable core functionality at significantly lower cost.

Sprinklr is the most appropriate choice for large enterprises where omnichannel customer experience management at
scale justifies the cost and complexity. For organizations below enterprise scale, Sprinklr is the wrong tool regardless
of its capabilities.

Hootsuite is the most appropriate choice for agencies and teams that need multi-account management and integration
breadth at lower per-seat cost than Sprout Social. Its free plan removal, price increases, and feature gating to Enterprise
are the most important commercial redlities for any Hootsuite evaluation. The question every current Hootsuite
customer should ask: which features am | actually using, and do those features require an Enterprise upgrade?

Sprout Social isthe most appropriate choice for teams that prioritize analytics quality and intuitive interface over cost
efficiency. Its 3.8/5 Capterra value-for-money scoreisthe clearest signal that the platform isaquality product at aprice
point that divides its users between those who find it worth it and those who don't.

The finding that belongs in every Hootsuite evaluation: the free plan is gone, the entry price is $99/month, and
advanced analytics, modern inbox management, data backfill, review management, and customer support are all gated
to Enterprise. Model which tier your actual requirements land on before comparing Hootsuite's entry price to Sprout
Social's entry price.
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Full research methodology at unvarnishedreviews.com/methodology. Research Notes available on request at
editorial@unvarnishedreviews.com.
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